
BLOG:  June 2024

Top Ten Things to Consider When Planning Your Tradeshow 

Booth
With four months to go until the 44th Annual Yankee Security Convention in October, exhibitors are already 

thinking about ways to attract attendees to their booths.  Designing an effective tradeshow strategy requires 

careful planning and creativity to stand out and capture attention.  This month we share the top ten things to 

think about when preparing your booth.

1. Clear and Concise Messaging

   - Example: Use bold signage with clear messaging such as "Innovative Security Solutions for Every Sector" or 

"Secure Your Future with Our Cutting-Edge Locks." Ensure your company name and tagline are visible from a 

distance.

   - Tip: Focus on your unique selling points (USPs) such as “World’s Most Reliable Residential Locks” or 

“Top-Rated Banking Security Systems.”

2. Overall Look and Feel

   - Example: Create a cohesive look with consistent colors, fonts, and branding elements. If your brand is 

known for trust and reliability, you might choose strong, solid colors like navy and silver.  Have a brand new 

solution, try orange for a fresh twist.

   - Tip: Use visual elements that resonate with your message, whether it is automotive locks, or security and 

protection in schools.  Strong fonts, icons and high-quality images or videos of your products in action always 

help visitors visualize solutions.

3. Functional Design

   - Example: For a 10x10 booth, incorporate interactive kiosks where attendees can try out digital locks or see 

demonstrations of how your products work. Ensure there is ample space for people to move around 

comfortably.

   - Tip: Designate areas for product demonstrations, consultations, and casual conversations. Use counters for 

displaying products and high stools for consults.
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4. Effective Staffing

  - Example: Staff your booth with knowledgeable employees who can answer technical questions and 

demonstrate the latest technologies.  Have a pre-show meeting with your team to tell them your goals for the 

show, and to give them training to best represent you and capture leads.

   - Tip: Again, ensure staff are trained to engage with visitors, provide demonstrations, and gather leads. Rotate 

staff to keep energy levels high, and keep your team off of their cell phones.  If you want to make someone feel 

important in their booth, they shouldn’t have to vie for your attention.

5. Engaging Product Presentation

   - Example: Set up a live demo area where visitors can see the latest smart locks in action, or test the 

durability of your high-security safes.

   - Tip: Use digital screens to show video loops of your products in use, or VR setups where visitors can explore 

a virtual secure facility equipped with your locks.

6. Interactive Elements and Giveaways

   - Example: Offer a hands-on challenge where attendees try to unlock a high-security lock within a time limit 

to win a prize. Give away branded keychains or portable security devices.

   - Tip: Use giveaways as conversation starters and ensure they are relevant to your industry, like mini safes or 

USB drives in the shape of locks, or tools particular to the locksmith industry. 

7. Pre-Show Marketing and Engagement

   - Example: Send out invites and teasers about what attendees can expect at your booth. Offer incentives like 

exclusive previews of new products or a raffle entry for those who visit your booth.  Don’t forget to build your 

upcoming exhibition in your social media posts and tag the show #YankeeSecurityConvention so we can share 

your latest updates and news. 

   - Tip: Again, use multiple methods to get the word out: social media, email campaigns, and your website can 

all build anticipation. Share behind-the-scenes setup pictures or sneak peeks of special promotions.

8. Utilizing Technology

   - Example: Incorporate QR codes that link to product specifications or video demonstrations. Use tablets for 

digital lead capture and instant access to your product catalog.

   - Tip: Consider an app or a digital brochure that attendees can download to get more information about your 

offerings and book follow-up consultations.
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9. Creating a Memorable Experience – Make Attendees Feel Like a VIP

   - Example: Make sure that you find ways to not only attract people to your booth, but to truly listen to them 

when they spend time at your exhibit space.  Making an attendee feel like a VIP goes a long way to securing a 

future opportunity to speak or meet with them.  Make sure to use their name during your conversation and be 

prepared to listen attentively.  Prospects typically tell  you EXACTLY what they need you just have to be ready 

to receive the information before you respond.  

   - Tip: Make sure to prepare and/or ask on the spot open ended questions.  Shy away from questions that can 

be answered with a simple yes or no.  The deeper the question, the more details you will get that you can use 

to help that prospect with their project or problem.  

Sometimes starting a conversation with asking a non-industry related question first helps to break the ice 

before digging into your problem-solving focused questions.  “What did you think of this morning’s breakout 

session”, works to open up the dialog before you launch into, “So what are the top challenges you are seeing in 

your business this year.”  Which then gives you a great opportunity to jump in to show how you can help. 

10. Follow-Up Strategy

    - Example: Collect contact information through sign-ups for a free security audit or consultation. Send 

personalized thank-you emails with additional resources and product information post-show.

    - Tip: Plan your follow-up before the show starts. Have your CRM ready to input leads and schedule 

follow-up emails or calls to continue the conversation after the event.

By considering these elements, your tradeshow booth can effectively capture attention, engage attendees, and 

leave a lasting impression. Investing time in your booth design and pre-show marketing will ensure a successful 

event and valuable connections for your business.

For more information about the Yankee Security Convention or to register, 

visit www.yankeesecurity.org.
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